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VISION

W

A Dblg Impact, a small footprint

CORE VALUES

Wa aim to offer green tourism that people appreciate. This will be achieved with consideration
and our ploneering spirit — and It Is something we will achleve together!

PRIMARY STRATEGIES

REASONS
The green shift J [ Digitalisation J [ The pandemic
MAIN GOALS
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Enhance value creation Help Norway to become Help to make communities . = Deliver such outstanding
In the Industry and help 2 low-amissions sociaty attractive, with happy customor value that
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