
THE DATA PLATFORM FOR CULTURAL INSTITUTIONS



THE REGULAR 
AUDIENCE IS AGEING

NEW TARGET 
AUDIENCES ARE 
STAYING AWAY

EFFECTIVENESS MUST 
BE PROVEN

KNOWLEDGE IS AT 
RISK OF BEING LOST

PRESSURE IS MOUNTING & IS BECOMING DIFFICULT 
TO MANAGE USING YESTERDAY’S METHODS.



THE SAME GOALS. BUT DIFFERENT FIGURES.

WEBSITE

TICKETING 
SYSTEMS

CRM 
SYSTEMS

DISPO
SYSTEMS APPS

?

The most important information is scattered across systems 
that do not communicate with one another.  

“Which productions appeal to which audiences?” 

“Which first-time visitors never come back?” 

“Which marketing messages reach which audience segments?”

?



shared, culture-specific
DATABASE.

NOT JUST ANOTHER TOOL

The link between cultural mission & operational reality.
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ANALYSES THAT 
UNDERSTAND YOUR REALITY
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THE PERSPECTIVE THAT 
NO SINGLE SYSTEM HAS

WEBSITE

TICKETING 
SYSTEMS

CRM
SYSTEMS

DISPO 
SYSTEMS

APPS
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KNOWLEDGE THAT LASTS 
– NO MATTER WHO LEAVES



CRM & CUSTOMER 
RETENTION

MANAGEMENT & 
ARTISTIC DIRECTION

SALES & 
TICKETING

MARKETING & 
COMMUNICATIONS

FINANCE & 
CONTROLLING

ONE FOUNDATION. FIVE PERSPECTIVES.



DATA ANALYSIS & 
REPORTING

CUSTOMER SELECTION & 
SEGMENTATION

⚬Culture-specific analyses 

⚬Automated reports 

⚬

⚬Targeting

⚬Automated segmentatio

⚬Direct transfer 

DATA INTEGRATION & 
TRANSMISSION

⚬Standard interfaces 

⚬ synchronization

⚬Maintenance and further 

development 

THREE AREAS. ONE PRODUCT.



A GLIMPSE INTO THE PRODUCT

5 0 +  A N A L Y S E S  F O R  C U L T U R A L  O R G A N I S A T I O N S

A U T O M A T E D  R E P O R T  D I S T R I B U T I O N
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K U L T U R P L A N N E R  S T U D I O

C R M  A N D  M A I L I N G  T O O L  I N T E G R A T I O N

A GLIMPSE INTO THE PRODUCT



WHAT YOU CAN COUNT ON

CHANGING SYSTEMS 
WITHOUT DATA LOSS

GDPR-COMPLIANT & 
TRACEABLE

AI BASED ON 
DOMAIN EXPERTISE



AS THE MARKET LEADER IN THE GERMAN-SPEAKING WORLD



Ticketing, financial and 
scheduling data 

data warehouse that enables us 
to work reliably and sustainably 

WHAT OUR CUSTOMERS SAY

Thomas Königstorfer

OÖ THEATER UND ORCHESTER GMBH

Tom Till 

THALIA THEATER

Susi Reinhardt

KONZERT & THEATER ST. GALLEN



MORE EFFICIENT PROCESSES AND STRATEGIC MARKETING

+23 % +14 % +30%

TICKET DEMAND REVENUE CUSTOMERS



KULTURPLANNER ESSENTIALS

⚬

⚬

⚬

⚬

⚬

+ Kulturplanner Modules

⚬

⚬

⚬

+ Kulturplanner Add-Ons

⚬

⚬

+ Additional 
Data Sources

⚬

⚬

⚬

⚬

⚬

⚬

A MODEL THAT GROWS WITH YOUR NEEDS.



CONTACT

KATHARINA ROEHLE
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