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Every visitor is an opportunity.
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Customer expectations have changed.
Retail must adapt.

Customers no longer And above all, they
want a generic interaction: no longer tolerate
they expect tailored unpredictable waiting
advice that meets their times: they demand

They don'tjustcome

to buy anymore, they're
looking for a unique and
memorable experience.

specific needs. transparency and

respect for their time.

Driving qualified traffic, delivering impeccable
and converting into revenue: three major challer
face every day.

Booxi is a 100% retail-focused solution,
designed to maximize the value
of every in-store visit.

It orchestrates the customer journey through three complementary levers:
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Personalized Retail events: Queue
appointment: to tumn every workshop management:

to guide every or activation into to streamline the
customer at a driver of welcome experience
the moment that engagement and reduce friction.
suits them best. and conversion.
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"We really appreciated how simple Booxi is,
not only for the user experience,
but also for the in-store solutions."

Christel Cassimatis Ex-Global Omnichannel Manager Louboutin
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An ecosystem of partners
that multiplies value
for our clients.
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Take 30 minutes with us to discover how your stores
can convert more visitors into customers
and drive long-term performance.

BookaCall



